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PRESS RELEASE

Council for Third Age (C3A) paves the way for seniors’ ‘journey of discovery’ with two
mammoth events this weekend under one roof

The highly successful Active Ageing Carnival and 50plus Expo showcase new and engaging
activities, products and services for an active lifestyle

Singapore, 3 April 2010 — Singapore’s baby boomers and seniors are treated to a weekend
of discovery. The Council for Third Age (C3A) stages two mega events packed with new
choices, ideas, inspiration and adrenaline under one roof at Suntec Singapore, to give
Singapore’s current and future seniors an insight into the active lifestyles that they can enjoy.

This is the first time that C3A is holding both the Active Ageing Carnival and 50plus Expo
together, to give seniors a taste of the full range of options for living an active lifestyle, from
the kinds of activities they can get involved in to the slew of products and services available
to them as a consumer segment.

Mr Gerard Ee, Chairman, Council for Third Age said, “As Singapore ages, giving seniors
opportunities and choices for active ageing through platforms such as the Active Ageing
Carnival and 50plus Expo will be increasingly important. The Expo aims to addresses gaps in
the goods and services available to this age group, and is a great opportunity for companies
to explore how they can tailor their products to better serve older consumers in Singapore,
and at the same time, tap on their considerable spending power.”

He added, “l am also pleased to see how the Carnival has evolved. This is its fourth year and
it has proven to be a valuable platform for seniors to get involved in a wide range of sports
and leisure activities.”

This year’s 50plus Expo, held on Level 4 of the Suntec International Convention & Exhibition
Centre, features 132 exhibitors in four thematic zones, Energise, Rejuvenate, Celebrate and
Inspire.

Underscoring industry confidence in the consumer segment, Parkway Health has returned
as a zone sponsor, while POSB and the Infocomm Development Authority of Singapore (IDA)
have signed on zone sponsors for the first time. In addition, about 30% of exhibitors who
took part in 50+ Singapore Expo 2009 (the predecessor of 50plus Expo 2010) are
participating again this year, including household names like Nestle, GlaxoSmithKline, See
Hoy Chan and Singapore Health Services (SingHealth).

This year’s Expo has also attracted the participation of the spa, massage and beauty
industry, with more than 10 companies offering treatments and products to cater to the
increasing interest of older consumers in beauty, grooming and relaxation. To underline this
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point, the Golden Orchid Beauty Pageant, open to women age 45 and above, drew more
than 30 registrants. After a round of auditions, the remaining 10 women — including the
oldest registrant, a 74 year-old — will vie for the Ms Golden Orchid title on 4 April (Sunday).

Located at Levels 1 and 3 of the Suntec International Convention & Exhibition Centre is the
Active Ageing Carnival. Themed “Journey of Discovery”, the starting point of the Carnival is
the Know Yourself Discovery Area, where seniors can take a quiz to help match their
personalities to suitable activities and hobbies. Based on research done by C3A last year’,
almost one-quarter of the people interested in learning a new skill did not know what they
want to learn.

The two-day events will be held at the respective venues:

e Active Ageing Carnival 2010 — Suntec International Convention & Exhibition Centre,
Level 1and 3

e 50plus Expo 2010 — Suntec International Convention & Exhibition Centre, Level 4, Hall
401-404

Highlights at the 50plus Expo 2010 include:
Golden Orchid Beauty Pageant
A beauty pageant for ladies aged 45 years old and above to flaunt their ageless charm.

Renewal of Love
A romantic mass Renewal of Love for married couples who are 50 years old or older. This is
a special occasion to celebrate love that has stood the test of time.

ACTIVE Card

A debit card jointly developed by Council for Third Age and POSB, and to be launched at the
Expo. It is the first debit card with a cashback feature, and offers privileges that draw on
C3A’s insights into the concerns and consumption habits of people 45 years old and above.

Highlights at the Active Ageing Carnival 2010 include:

“Know Yourself” Quiz

Seniors learn more about their personalities and get matched with compatible sports and
hobbies, all available at the Carnival.

Zorb Ball
A large transparent ball that is manoeuvered by a person inside the ball. Fun, offbeat and
exhilarating ride for adventurous seniors.

Rock Wall
This is the chance for seniors to challenge their mental limits — scaling the rock wall at the
Carnival.

! Understanding Singapore’s Baby Boomers, 2009
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For more information on the events, or to arrange interviews, please contact:

Council For Third Age

Ms Phyllis Choo Ms Lee Jin Jin

Vice-President Manager

Communications & International Relations Communications & International Relations
T: 9786 6333 / 6478 5031 T: 9436 0883/ 6478 5047

E: phyllis.choo@c3a.org.sg E: jinjin.lee@c3a.org.sg

Ogilvy Public Relations Worldwide

Ms Alina Tan Ms Nur Atigah
T:9693 5121 /6213 7862 T:9724 4462 / 6213 7888
E: alina.tan@ogilvy.com E: nur.atigah@ogilvy.com

About Council for Third Age (C3A)

Set up in May 2007, Council for Third Age is an independent body that promotes active
ageing, so that seniors can achieve a better quality of life in all the six dimensions of wellness
¢ social, intellectual, physical, vocational, emotional and spiritual. The Council plays a
leadership role in driving the thrust towards creating an active ageing culture in Singapore,
and partners businesses and community organisations to develop products and services that
fulfil the aspirations and interests of seniors.
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