
BY JOY FANG

I T WAS a contest meant to
just broaden his horizons,
but Mr Colin Lim got more

than he hoped for – he snagged
a job at cosmetic giant L’Oreal
Singapore.

The marketing and entrepre-
neurship student, who just grad-
uated from the National Univer-
sity of Singapore (NUS) this
month, was a member of the
winning team in the Singapore
leg of the L’Oreal Brandstorm
competition in May.

This prestigious annual mar-
keting contest lets undergradu-
ates all over the world take a
shot at developing new product
lines and marketing strategies
for the L’Oreal brand.

Mr Lim, 25, and two team-
mates, also from NUS, had
wowed the judges with their rev-
olutionary idea for a range of
hair-care products for L’Oreal’s
luxury brand, Diesel.

They suggested using
film-wax technology (the same
used to make “film sweets”) to
make stylish and fashionable
hair-care products. Their idea
beat those of 77 other teams
from Singapore.

The team went on to com-
pete with teams from 42 other
countries at the grand finals in
Paris last month.

It did not matter that they

did not secure a placing there.
Mr Lim’s verve, positive atti-

tude and talent made him stand
out among the Singapore partici-
pants, said L’Oreal.

“In the competition, he dem-
onstrated an ability to come up
with novel, creative ways to
make new products a success,”
said Ms Audrey Lee, a learn-
ing-for-development manager
at L’Oreal Singapore.

He is one of 17 home-grown
talents who have been hired by
the beauty group from the com-
petition over the last eight years.

The company hopes to identi-
fy the “best branding and mar-

keting brains” Singapore offers,
and to cultivate local talent to
take advantage of the opportuni-
ties L’Oreal has to offer, added
Ms Lee.

Mr Lim joined the group’s
consumer-products division as a
sales management trainee last
Monday, where he will learn
about the role of a sales manag-
er in a 12-month programme.

When L’Oreal approached
him with a job offer, Mr Lim
said he was grateful and excited
at the opportunity.

“The L’Oreal culture is very
unique. The company has an
open communication system

that pushes me to think more
and stretch myself,” he said.

So, why did he think he
bagged the job?

“I think they saw the passion,
the integrity, the courage and,
of course, the imagination and
creativity that I displayed in the
competition. I guess all these
traits sum up what they look for
in a L’Oreal management train-
ee,” Mr Lim said earnestly.
joyfang@sph.com.sg

GREAT MIX: Mr Colin Lim’s verve and talent caught L’Oreal’s
eye at the Brandstorm competition. (PHOTO: L’OREAL SINGAPORE)

Brandstorm winner bags L’Oreal job

BY PETER WILLIAMS

ARMED with a magenta spray-
paint can, Madam Michelle Lai
prepared to leave her mark on
Singapore’s street-art landscape.

But the 77-year-old house-
wife was not defacing any public
space – she had a very legiti-
mate canvas.

She was the oldest participant
in Sunday’s South East CDC’s
Graffiti Xpressions, an event
that brought together 103 par-
ticipants in 20 teams for a graffi-
ti competition inspired by the
three values of the upcoming
Singapore Youth Olympic
Games: Friendship, respect and
excellence.

The contest, held at Big
Splash, saw the participants
transform a white-washed ply-
wood board into a work of art

with 450 cans of Pylox spray
paint. Four teams, comprising
senior citizens aged between 50
and 77, competed alongside 16
youth teams.

“I don’t draw well, but I can
spray it in very well,” Madam
Lai said in Mandarin with a big
smile.

While she and her team-

mates from Love failed to take
top spot – that went to another
group, Team Active Seniors –
she certainly left the competi-
tion feeling on top of the world.

“It actually is a lot of fun, and
I think all older people should
try it,” said the mother of four
and grandmother to seven.

Before taking to their canvas
on Sunday, all 103 participants
attended a series of graffiti-art
workshops.

Graffiti Xpressions marks
the end of the month-long
South East District Arts Festival
2010, which has seen over 30
community arts groups and part-
ners reach out to some 16,000
people.
peterwil@sph.com.sg

TEAMWORK: Madam Michelle Lai (front) adding her touch to
the graffiti designed by her team. (PHOTOS: PETER WILLIAMS)

Grandma
shows her
true colours
at graffiti
contest

A NEW study suggests that
it does not matter how long
you engage in physical
activity or exercise – sitting
too long in your leisure time
could increase the risk of
death from all causes,
particularly cardiovascular
death, Foodconsumer.org
reported.

The study, by Dr Alpa
Patel, an epidemiologist
with the American Cancer
Society, and colleagues,
showed that both men and
women who sit for a longer
time daily were at a higher
risk of dying from all causes.

The study, published
online last Thursday in the
American Journal Of
Epidemiology, is not a trial,
and the findings do not
mean that if an individual
reduces his leisure time
spent sitting, it would
definitely cut his risk of
death.

The findings are similar
to what Australian resear-
chers reported recently.

Dr D. W. Dunstan and
colleagues from Baker IDI
Heart & Diabetes Institute
reported a study in the
January issue of Circulation,
saying that the time spent
watching TV, a predominant
leisure-time sedentary
activity, was associated with
a risk of all-cause and
cardiovascular deaths.

The researchers followed
8,800 adults aged 25 years
or older participating in the
Australian Diabetes, Obesi-
ty, Lifestyle Study for an
average of 6.6 years, during
which 284 deaths from
cardiovascular events and
125 deaths from cancer were
recorded.

After adjusting for age,
gender, waist circumference
and exercise, the researchers
found that each one-hour
increment in television-
viewing time per day was
associated with an 11 per
cent increased risk for
all-cause mortality, an 18
per cent increased risk for
cardiovascular death and a
9 per cent increased risk for
cancer death.

Compared to those who
spent fewer than two hours
per day watching TV, those
who spent between two and
four hours or over four
hours a day doing so were at
13 or 46 per cent increased
risk for all-cause death,
respectively.
AGENCIES

Watching
too much
TV raises
death risk

COOL: A grandmother to seven,
Madam Lai, 77, thinks all older
people should try doing graffiti.

I think they saw
the passion,

integrity, courage,
imagination and
creativity that I
displayed in the
competition.
MR COLIN LIM ON WHY HE
LANDED THE L’OREAL JOB
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